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Abstract. The study aimed to explore the impact of political marketing on enhancing the
quality of information received by voters, through social media. To achieve these goals,
the dimensions of the political marketing model were selected based on previous models
grounded in the marketing mix (4Ps) theory. Thus, political marketing in this study is
represented by four dimensions; political product, political price, political distribution,
and political promotion. The dimensions of the quality of information provided to voters
were selected from information quality models based on the theory of information
systems quality. Quality of information provided to voters (information quality) is thus
based on information accuracy, information completeness, information timeliness, and
information reliability. The descriptive analytical method was used in this study to
achieve its objectives. To illustrate the relationships to be tested in the study, a model was
constructed based on previous theories and models. This is to test two main hypotheses
impact of political marketing on the quality of information provided to voters, as well as
the impact of political marketing on the quality of information provided to voters with
social media as a moderating variable. The sample included voters in Nineveh
Governorate, Irag. A questionnaire was prepared based on previous studies and
distributed electronically and retrieved for 743 individuals. The model was tested using
confirmatory factor analysis of the measurement model and its validity and reliability
were confirmed, and the hypotheses were tested using statistical software packages (SPSS
Ver. 26, AMOS Ver. 24). The study resulted in several findings including a significant
impact of political marketing on the quality of information provided to voters, and a
significant impact of political marketing on the quality of information provided to voters
with social media as a moderating variable, indicating that social media strengthens the
relationship between political marketing and the quality of information provided to
voters, The study recommends the need to focus on political marketing and the presence
of social media in all its dimensions, which enhances the quality of information provided
to voters.
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da G lgle alaie V) Sy Al BB Y5 Jualdil) pes o (gsiad duagiie e 5 Aol (585 o) L ey A (il
ediid i) peaie ey il gleall JWEI ol 5 (Kumar &Jakhar ,2016,3) duis s )l e 5 daid 5 )l L)
.(Wisker et al., 2019, 508) _niiva 8 AL agd e (531 5 latiall apdiy 4ie Aty Sl slaal)

S Usasll e adiny i sl 3831 #las of :(Appropriate timing of information) il slaall cuuliall cu &l
omal L 136 (Wangpipatwong et al,2005,14)a ) 5ali ¢ 50 cauliall € 6l Lall dalall xie 4 glaall il sladll
O ) Aa slaall i 68 s e Lo 3 da glaall (e g0 ) BaLELL) 210 35 5 el dad 2o 3 g Lo xliie J g A glaal) il 3
.(Chen& Tseng, 2011, 758 )ora gite o) s dualdd) a3) ) 8 (uand (e

a5 len J sanall el ja ¥l s Jayl guall xads il slaall Gl o 2aits : (Information Reliability) <ila siaall 48 ¢f 3o
la oy Lebilady Lgiu jgdy Claglaall clli dallacy dan) jobas o Glagleall pan Glasladdl 485550 Lyl o
LalSé cdpalaie ) (e dlle da Ha 2l g dagmia (4S5 Ol glaall ) Dl glaall Lo 2ady WS (Salalin &Flores,2001,27)
. (Kumar & Jakhar,2016,3)%:s 5 90 JiS) Sl glaall Cinpual LalS 43 6 g0 Cilaslaall jabias culs

Ayl dnga -3

Egadl e sui SV 5 i) caliall aad IS A jal) 84 25 o) dua gl LIail pegiall day sl jal) grga s Y gl
e AliuYl ol b adiel iy (Rozalia, 2010) Adbiall dleadl Jal sl (Ll 43 jally Consly (315 o)
e el Joal il Jilos g 5 el Xadiall e slaall 53 sa 5 uslpnsd) (5 pusil] o 283l il 45 30} il il )
O smaal o151 Gl 8 Lgdada 5 i) Ll [l o3 il g <y 5 Gl el ol i aladid JDA (pa lld 5 ABall Jana
Gl slaall e Lgia J o9 6 all (5 gind e a (e 4 s Aullal) Aul Hall ASlan1 5 jlaind o) 5 Aallaldl A ol slagl (el Lasd
s oall el L 4 e gy 03l A8y 4SUe) 5 i) 4l il eliaill 5 5alg a5 penll 5 Guinll Jie aalill 441 2 sanl
Al all Gl paeia (ulie <ol 38 SU

Lilaay) cullud) g Ayl die oLt

Al A aa (5 s Adadlae o sae (B A e gll) A AUy | galind (5301 5 T e sl Claanall 5 Cpfiaaall () 5o} aay

o geaill agd B 5 (3 30a Jand) 2V AL gha &y jia iy AL A8y ) KBy () (5 5 Al A il 2o gy s A
o Tely Lpana a2 Lale Cojlate dale Bl jlag Gl (385 Aad) JUR 3 S5 (1695566) 58 SLATY) a5
Al 3 jlaiul Cuaa 315 (sekaran , 2000) 4,k 48 5 (Krejcie and Morgan, 1970) & yb (A ¥ ¢y yha
iailae 8 cpalll e Gy Sy aalaa) e DlauY s jlaind Jayl ) s g 35 85 (Google Form) s1aY1 JMa (e
e (140) paae AUl (s 5in Adadlas dpll e 5 pdiiall (g 50 llam) el Aalill disdl) 3S) 50 IS (e (5530
a5 ¢ el (759)Aabiall o Hlainl) sae <l 3 Aul ol e (e (Sae 2o ST elatiad Gaalid) o Jes 138 5 G
<5 (%97.8) A S5 L (51 Jalaill dalloa 5 jlaiad (743) ) gt 82kl (latiea) ol jlais) (paaniasall cilla) (3835
38 Ole laaae ok (Al Cladinall paa ge oy il (e (743) Aal) s ) 0o Db ¢ppanall Gl Ao Jis
¢ andl cpiall Cuua A Hal) de 38 a5 ) (1) Jsaadl meiass Wl i) S Al ana s S8 5k e Tely
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N=743 (SPSS V.26) zebi ¢ Sl i ) Sl Saaldl dae 1 jaeaal)

AND ADMINISTRATIVE SCIENCES (2025) (02) (01): P(108-124)

calaal ) Jsa sl Jal e Aibasy) il 2 (e Ae gana e Al Aol 6 adic) 3 dbaay) Jaladl) cf gal L
Sl s e gail) ke sl & Eaal) cullud) aa Jia 3 s sl Laball Jalaill o shod Sl all Casaie) 3 il all
JLIAY(SPSS Ver. 26, AMOS Ver.24) dsbas) gl jall aladin) 2388 5 ailuz b g el 23 gad) HLia) JSA e (S
A pall aad) U1 -4
(A1) 528l axiall (L)) (Factor Loading) <ilesds o (2) JSal) min 5 1 g4 53 (lalal) Jalatl) quilts Y
Jpaall s and 1 Gl 1) (63 agaal) e L L) 5 LAl ) jl) ol iy Adlaial) 5 (A3alSH) Legle AN ) jaially
3 el ) (53 agadl o Lga Liaall g 4aalSU i puiiall (o 5 S e Dol yY) Ollrs af (ge Db ((alSU il
AV Sl g Ayl A 23 gl 4%iilae g Caalil) U8 (e & suimsall 235V Ay gina 2S5l Lalal) Jilaill il iy
el e deadiuall J gl 3 gas g ABUaal) s G pige e aitud Al g (2) Jsaadl 4 Al Alaal) 830 &l plige
DY) e a e (3) Jsaadl el e sl 3 g0l ania Ll o) Aiildae ol i sall aen (o) gmiliil) Cmaia ) 31 ¢ (il

el 488 el (P-valug) Zuaa) pdll (I A=Yl 4l s 5 (Claslill-SRW) & sl

538 5l Lalall Jalatlly dall) Bl G 5350 12 Jg2
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da 3l Ladl) iy all
Giaa 2.007 CMIN/DF
dae 0.979 GFI
Gildae 0.977 AGFI
dae 0.875 PGFI
Gildae 0.975 NFI
dae 0.973 RFI
ildae 0.048 RMR

@S 5l aladl Jilacl) 3l 4y Jlmall e 5 A jlmall Hlaas¥) Clalaa o 130 532

N=743  AMOS V24 e 3 olaziuls lasy) Jisill milis o g b Gialill alie] 2 jtuaal)

Parameter Estimate SRW Lower | Upper P-value
X11 <--- _ 1.000 533 463 .620 .004
X12 <--- —3} .865 466 .364 531 .021
X13 <--- j .968 579 499 .664 .007
X14 <--- 13 871 .508 426 .608 .009
X15 <--- .880 504 433 .585 .003
X21 <--- _ 1.000 507 428 .596 .016
X22 <--- 1 1.190 .613 534 .678 011
X23 <--- j 1.105 .530 454 .586 .014
X24 <--- 13 1.087 476 .388 539 .009
X25 <--- 1.093 591 531 .666 .005
X31 <--- — 1.000 .565 483 .648 .007
X32 <o &) . 1.432 611 551 674 .006
X33 <--- = 13 1.323 579 507 .656 .007
X34 <--- 35 ' 1.320 740 677 .803 .008
X35 <--- = 1.150 .686 .625 Jq47 .006
X41 <--- = 1.000 529 435 .630 .009
X42 <--- % 1.075 516 443 578 .009
X43 <--- = 1.072 .637 .569 715 .006
X44 <--- % 1.009 592 508 .665 .009
X45 <--- 1.264 .670 .606 122 .010
w1 <--- 1.000 .653 578 126 .009
W2 <--- 1.200 .694 .641 748 .012
W3 < :f,f 1.174 624 565 | .683 007
W4 <--- £y 1.186 .699 .646 757 .006
W5 <--- :i 1.201 125 .655 764 .019
W6 <--- = 1.240 126 .676 A71 .018
W7 <--- j 1.188 .699 .641 743 .020
W8 <--- 4, 1.137 .590 532 .655 .006
W9 <--- 1.138 .633 574 701 .010
W10 <--- 1.248 718 675 167 .004
Y11 <--- e 1.000 491 413 551 .012
Y12 <--- 1 1.151 .661 .601 q27 .006
Y13 <--- 3 1.007 .662 .605 q27 .006
Y14 <--- J 1.165 748 .700 .796 .006
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Parameter Estimate SRW Lower | Upper P-value
Y15 <--- 1.130 731 672 .789 .009
Y21 <--- v 1.000 681 620 741 .010
Y22 <--- 35 1.122 637 575 678 011
Y23 <--- 1 1.159 720 .664 773 .006
Y24 <--- 3 1.122 759 .698 799 .015
Y25 <--- J 1.126 753 716 812 .005
Y31 <--- = 1.000 704 642 .765 .007
Y32 <--- KL 1 1.006 .803 753 844 .006
Y33 <--- 3 3 .954 670 615 730 012
Y34 <--- i J .897 .620 546 702 .008
Y35 <--- .878 565 491 643 .006
Y41 <--- 3, 1.000 .656 .605 717 .006
Y42 <--- :3‘ .959 725 663 787 011
Y43 <--- 1 .955 667 607 717 011
Y44 <--- 3 921 741 679 .790 .013
Y45 <--- J .947 592 537 643 .007

N=743 AMOS V24 iuaa s plasiuls Jlaay) Jiladl) il ¢ s & il dlac) 1 jaal)

(L)) e af Jic Sl (SRW) djbadd) stV o llas o s (3) Jsaall 3 55005 Y1 Sasall ()l
dsall (B e sa LS5 Aall pan s ¢(0.30) e L Alle 235 ) ( jiial) o (Al s e (oa (A 2l e ALY
Pl gan Y by By sine AV I3 (85 (0.30) 0o ST el pan G 235 (SRW) o il Aaadle (305 ¢(4)
(0.05) (e J8I el o) Aaa 4 llaia Y]

Lgall aaa e Tolaie ) el a8 14 Jgin

4 ginal) (38al o gllaal) Aiad) aaa Jalal) aadiFactor Loading <
350 0.30 1
250 0.35 2
200 0.40 3
150 0.45 4
120 0.50 5
100 0.55 6

85 0.60 7
70 0.65 8
60 0.70 9
50 0.75 10

Source : Hair¢ J. F.« Black« W. C.« Babin¢« B. J.« & Anderson« R. E: Multivariate data analysis. Englewood Cliffs: Prentice Hall« 7th
ed.« 2010¢ P 116.

A pal) luda B LA oLl
dilan) A3 (6 glna 2o o glaal) Baga (o (puulpnad) (G gouil] 4 plina AN 53 5 23 g3 1(H1)(A0Y) A 1) dpida ji)
L 5 Aiblaa B Cpaalll) e dle JBIAga g (4 (0 >0.05)

D) Jales dad AV cllh 5 ccilaglaall Bagn (A bl (Grgeill 3k 53l 3 sa s (5) Jsandl Cilihra (i
5 (0.012) @l )5 (P-value) 4llaiay) dadl) AV 4y sine AYa 53 L300 138 5 (0.984) il S Estimate(p)
95% Confidence ) 4&ll s a1 (Upper) e Y1 s (Lower) 52V cpasdl e JS @l jlal 4l ge Slad ¢(0.05) (e J8)
Al il J 58 ) Laghs 138 g A 5o 0 LI UK & jels G (0.05) B sine (s siuse 2ie (Interval

e shall 33 53 b ol (3l 55 G 150 g0

95% Confidence Interval sladl
P-value Upper Lower SRW Estimate(p) b.‘m‘ aiall J_:;m‘ Jial) urciall
0.012 1.227 0.749 0.891 0.984 cilaglaal) 3392 ) G gl

N=743 AMOS V24 iy alodinly Sasy J.\Sfmu o g 6 Caaldll dlac ] : juaal)
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ik b I (6) Jsaal) mili Hhs ¢ 9V A 1) dpida i1 (e AREal) o 8N il AN (o guady g
(0.641) <l A Esﬂmate(B) DY) Jalae A AV elld 5 ccila glaall Baga A oalanad) iiall g0 )l 58l s
Oe IS Ol 4l e Slad ¢(0.05) (e Bl 25 (0.015) sy S Allaia ) dail) A1V 4 ina AV 53 L300 12
a8 LIS caland) =l pall ) ey s ¢(0.05) & sina (s sine die A8 3 aad (Upper) e s (Lower) &2Y) gpaal)
B9 S) agile dlae Cianval LalS dlGll Jiad) JS5 AT Al p e g dnlal) 93 aY1 (84 glul g4y (e Cila glaa
4 gina AN 53 gajh 5L 138 5 e glaal) Baga (B o) iiall S50 dlia ¢l ALWAY duia il Jod ) Laghy 138 g
(0<0.05) 43 gina (s gl 2ic
(0.784) ks Al Estimate(P) sy Jalas dad AV @lld g cctila glaall aga 8 (pualpeal) sl (53 jla 53 2 50 5o
Oe JS Ll 4l e Slad ¢(0.05) (e B 2 5 (0.004) asly 3 Adlaia¥) Gagdl) AV 3y gina VS 53 50 138
Cndopall 8 WS o) e Ja 1385 ¢(0.05) dusine (s st dic A8 2 gaa] (Upper) leY)s (Lower) &Y cpasl)
Alle 3353 13 e sbea (5 sSTiay Cpalill maal LS dpulndl agilaiie (add ) il ghead) Juay) Jiss g2 Y el palpnd)
L gina A 93 g3k ALY 138 g cila ghral) Baga (A ubaaad) jradl AU AUA Gl ALLEN L il Jod I Uaghy Vg
(0<0.05) 43 gina (s gima 2ic
caly AN Estimate(B) olasy) Jebae Lad A olld g ccila glaal) 3253 8 peuibaed) (GlSall) @358l (2 5k 5ili o a5
il i e Suad (0.05) (e S8 (o2 5 (0.006) sl (01 Al V) Al A1V, 4y 5in A1V 53 ) 138 5 (0.749)
2aie ) LalS o) Aauzal gAY 138 g ¢(0.05) 4 sina (5 g 2ic A8 3 5as] (Upper) e Y15 (Lower) oY) cmasdl e S
bl e (Sae 22e )ﬁ\h&‘;@w\a@@u&gﬂ\ il glaall @563 (8 an sl Gl g8 e cpanbaad) aaid yall
Ll ) Jod N Uaghy 1d g 5asa IS) Gaanoad) conpall Jgn aeile st Cinpal LS ) alill Led aa) i) 4381 jaal)
4 gina (5 gina die Ay gina AN 93 g3k Al 138 5 Cilaglaall Bagn (& laad) (OMSall) ) gill L Gl oyl ALY
(a<0 05)
(0.817) caly Al EsUmate(B) Dl Jalae A8 A1V 2y i ccila glaad) 53 g = u.ul.ul\ @3).\31 L;:).L. Y LRPLA
e JS il 4l e Slmd ¢(0.05) (e 3 a5 (0.009) caly ) Adlaia ) dadl) ANy 4y gine Y2 53 il 13a
Camaband) cpai pall adie ] LS ) ay Las ¢(0.05) 43 size (5 siee die 48 3 aa (Upper) e Y5 (Lower) (3 cpasl)
138 9 33 ga IS Gualil) oSy i) il glaall Consial LS pguadil oy g 53 08 Anl AV ) i sall 5 dland) clilladl) e
e 4 gina AN g3 gajh 5N 138 g Cilaglrall Baga (A ubaaad) gl LA Alia Gl ALY A 8N (o ) Uaghy
(0<0.05) 43 5iza (s gisua
‘&#Mm‘;o&m\ Qﬁa_uc )Lsapjmawu‘ s;P‘;ﬁw\sjsmoﬂwwt @,ﬂm Alay) oﬂ-\fﬂ'—c
gw‘-,w“ s Al o u;ﬁ ol (0.799) ‘—\ﬂe g;‘“} (SRW) 6 Jumall oY) Jalace i Ay el L3l 5 3 o i Al
M\);ﬁ)ﬁ‘m\z}ﬁ‘;m} Adle sgpa\sau}mwﬂoﬁmmM\ Q\Aﬁ.'\.d\‘;c S &)J:\QJ; Ol Jen
k_\al.a Lﬁ‘)l:""‘ J\A;J\ JALQ.A 4\.4:35:\} (‘;uw‘ (ul&d‘) @JJ-\S‘) Ja_l c\; MLL\\ MJJAX\ "_?Aj 4%\_\“ 4anidll k_iLojLLA]\ 53};
28 3 AW 5 daal Il A5 pall Ll cpalil) o agileslee w555 (8 gy 53l Ol 58 i) Gl jall dalad @lly g (0.742)
Dl e ading ) il o) S (0.736) Caly s bime Jlandl Jalas Ly s (mabpead) giall) aad Canad (g il
bl adbay) 8 cland) 5 53l 5 a5l

o slaal) 33 g (A olpnd) By guil) slagl 5L 235 16 932

Sl 95% Confidence o | sas
58 P-value Interval SRW Estimate(B) | 7, gy | Sl il
Sk & =
B Upper Lower
B 0.015 0.781 0.483 0.736 0.641 % — e iial
S| 0004 | 1051 | 0632 0.763 0.784 2 e | bl e
S| 0.006 1.004 0.578 0.742 0.749 %\ — abadl a5l
Js¥ 0.009 1.074 0.617 0.799 0.817 J — (sralaedl) g il

N=743  AMOS V24 i s phasinly lan) Jilatll gl ¢ s 3 Gl slac) 2 juaall

Jual 51} Silag 259 50 o glaall Baga (B omlpeal) (B geuclll Aygina AN g3 il aa gy 2(H2)ASEN A ) Lpca i)
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