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ABSTRACT

The research aims to identify the role of marketing research techniques with its variables represented
by (experimental marketing research technique, hidden marketing research technique, marketing
research technique for data mining) as an independent variable in the promotional mix with its
variables represented by (advertising, sales promotion, personal selling, public relations, direct
digital marketing) as a dependent variable, in the Iragi General Company for Textiles and Leather,
as the problem of the study was embodied by the decrease in demand for the company’s products
due to the intense competition from imported products (Arab and international). To achieve the
research objective, a questionnaire was used that was directed to the upper and middle management
in the company, which is the intentional sample consisting of (335) respondents and those who hold
the position of (general manager, assistant general manager, department manager, deputy department
manager, division manager, deputy division manager), using a set of appropriate statistical methods
(weighted average, standard deviation, relative importance, Cronbach’s alpha test, normal
distribution test, coefficient of determination R2, correlation coefficient (person), F-TEST test, t
coefficient, slope (B), confirmatory factor analysis) to analyze the research variables to show the
impact and correlation, using the statistical program (SPSS). Through analyzing the results of these
questionnaires, the researchers reached the most important results, which is the relationship of
marketing research with its three techniques with a significant statistical correlation with the
promotional mix. These results reflect the importance of the role of marketing research in the
promotional mix. Based on the results reached by the researchers, recommendations were
formulated, the most prominent of which was the need for the company to identify all market sectors,
evaluate the different market segments, determine which can best serve them, decide which segment
occupies a place within its priorities, which suits its capabilities and resources, and which should be
ignored. Great attention should be paid to the company's external environment, know the
opportunities and threats included in the market sector, keep pace with modern technological
developments, enhance competitive capabilities, and improve the quality of products to ensure
increased sales for the company.
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TN e i) cbpa A e p i g
ot ) g 3all s Al gl 3yl sy Alama) AV 3 By yina b5 Ak i
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(3)dsx
il ydial) g Jiiesal) piiall (i ) ABNe g gl
Correlations
Y X
Y Pearson Correlation 1 832"
Sig. (2-tailed) .000
N 317 317
X Pearson Correlation .832™ 1
Sig. (2-tailed) .000
N 317 317
**_Correlation is significant at the 0.01 level (2-tailed).
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X2 Pearson Correlation .384™ 1 .821™ .880™"
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X3 Pearson Correlation .304™ .821™ 1 .900™"
Sig. (2-tailed) | .000 .000 .000
N 317 317 317 317
Y Pearson Correlation 416™ .880™ .900™ 1
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N 317 317 317 317
**_Correlation is significant at the 0.01 level (2-tailed).
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il il A Jiiual) paiall Lo il Sag) il g
Standardized
Sig. Beta 0 Coefficients T F df R Square &Ll il
Beta
0.00 3.121 0.416 8.142 65.996 1 315 0.173 X1
0.00 0.961 0.880 32.942 1084.019 1 315 0.775 X2
0.00 0.883 0.900 36.603 1339.780 1 315 0.810 X3

SPSS (Alasy) Jaladl) ilii o slale ¥l Glaldl slae) ; juaall

gl ) i) priall 8 (A getl) & sall il ) Jiisall uiall Y e i) andl 536 (6)dsaall DA e oty L1

(0.05) &y sine (5 i 2ie 5 (2.40) ) A sanl) Lgiad e LSI (5 (65.996) Lo sl () D iy 3 (a5 A

e SI a5 (8.142) A2l (1) ded e Dlad 0.05 (e Ji) (2 50.000 ialy A5 (sig) JS p &y siaal) Sl

i) (G (X) i) paiall Jo¥1 g Sl 2l 85 e A3 5 Le o afl 020 S5 (1.64YAR A s0n)) Lgiad

(%017) 4 Loy Jiiaall puiall J 531 e l) 2ndl o) Jay 138 5 (0.173) sy a8 (R?) A e Ll s ¢ (Y) gl
A i) e Ly 88

a2 o el ) il puaiall 3 (A gedl) & gad) ) Jitusal) uaiall SEH e ) axd) i (6) Jsaall DDA (e oty 2
<XP5 (0.05) 4 sinn (5 sisa N 5 (2.40) adul) 4 sa) Leias e S) A 5 (1084.019) L sunall () da ials 3l (
Lgiad (e 5S) 52 5(32.942) ALl (f)ied e Db 0.05 oo BB 25 0.000 <l 15 (sig) JS a4 sinall Gl
A il (X)) el il G e il aad) il e 4l K Le e aiill 038 2S5 (1.64) dadlll 4 sanll
L5 (9677) Ases Lo oy Jitasal) el  SEI e dll aedl () Jay 138 5 (0.775) curdy i (R?) e e Wls ¢ (Y)
@\ﬂ\ ).u_\.d" ) %)

25 el ) il sl (A sl gl Jiall yriall CABH e 5all aedl 580 (6)dsand) IS (e ety 3

Sl (0.05) & sine (5 sise 2ie 5 ((2.40) Al 4 saall Leiad o 5S) (85 (1339.780) s smanall (£) Aac cmaaly 3 (

Leiadd e S) (25 (36.603) Aadull (t Yhad o Sld 0.05 e Ji) (52 50.000 il 5 (8ig) IS a4y sinall ells

Al il (X)) il pusiall G e 5l aed) 580 (e 4l e o adill oda 555 (1.64) Al A sanl)

Lo (%681) 4aasi Lo sy Jiiosall el CAllEN e ,all 2xd) ol Jay 138 5 (0.810) <y i ( R?) A e Ll s (Y)
@\ﬂ\ ‘).g’:\.d\ %)

Sla gil) 9 clalilial) s a )l Cagal)

(Y il e g el g g kil cpilaldl 8 lalll L Jaa s 3l clalisnuY) aal (ol peiul Gl s (s £
sclaliingy) (Y
Gom IS aiall 8y sull o 3all skt g Jlee V1 AAISE (e 2 3 5 plaall 4030l daadl jiud Walaie) o) 3,00 &y 1
SV Jonl) w5 (3 sud) Calagin Aalall Covn A5DEN Ll paaiar (3 sud) A5 ja3 duai) yind aaiad 4,80 5,000 o)) cpsi 2
gl (3 gl e Jalaill
& 45323 dal yiu) aaiad Lelang Laa (3 gudl dadiall cilaodl)  abiall (ge Leila giial dal g & gudd gy 30 4S 00 3 o) i3
. Gsml) Calagind 5 laie

ISSN: 2960-1363 Vol. 02 No.01 62



I R H g I KHAZAYIN OF ECONOMIC

Academic Scientific Journals AND ADMINISTRATIVE SCIENCES (2025) (02) (01): P(53-64)

Leilead 5 Leila g cpaad sy ohad Jad e ol 31 Jladl 293 (e BalELY) (A AS Al ) (sl pral g Cama llia o (i 4

rcibia g ;LG

Ol s L A8l Calaal ae ity Lay g (5 saall (8 Laial 138 pai 5 gl 5 A8 g Aan sl 230a3 3580 5 yl0) e callayy ]
L Omedliall e Lo (5580 Aalle 33 ga D latie i JOIA (e Cpaaliall 10 3 Calagiul o3

, A 050 paie o HLaBV) (g AS ) s il g g il G Lgeaiind ) jealiall b e g o) AS,8 e caghy 2
2ol 3ok (8 Aalladl ISEY) g 3 geal) (e Baldtul

(5 e e AS ) Gl o) (o) (3 smdl Cogyka Jag die Gauaill (Sae ) sad g ey Al labd Aelua M dala a3
CAalall vie dnd (S doa

Qs;,)-:\;\,\emg:u.uadﬂgu}m,u\zh}:«s)m\dmo\@mm‘:«s)‘m&mdmu,emowno\~ i 4
sl A i) La S ja g Lgilatia et 8 AS pAI) ade 28 ) (S Leta (o) A8 jaal gl

: odlaall

4yl jalaall; Yl

L ciewdl 7z o) alse to Aoilane Aol g | Loudlisl) 3 Jaall (adiad o W g Gagedll digan | (2022) e 72, 25V 1
C1 e 19 s Al s Aalai@BY) o gladl Alaa | ol g

Bl Adaa ¢ Gl ciladiial dalad) 48 ) A Adad) A ) ,.':.t.,...s\ d,,u.m cilallaia ((2010) ¢ asba 530n da o ¢ g yadll 2
.82 2aalle ALaidy) 4

A b b oMl duay - ang il g dall (B o g ) S AN (2019), Glhiae S| Gisale s le lga a3
. 1222320 42 Alaa SLai®V) 55 Y] dlaa, A8) 2l) dolivall ) 59 / Aalad) as )

delial dalall 48,8 A ikt Ciay ¢ il Unl) delinal dalad) AS Al clatiia b gagudll Eigag S ¢ (2011) ¢ s cliw ol 4
o 88 aaall ¢ 34 Al ¢ Ay 3layl Asa &LLJJM\

il Jbocal) 8ot dalad) AS H&Y (B Sadal Cuay — on 3l Liaps ol ) (B Gagudl) Eigan 593 ¢ (2018 ) ¢ pibe e c il 5
A17 222 ¢ 4] Aae ¢ slaiiV) 55 oY) dlas )i b ilkall g

& diale (ool AS )& Alla Al 3 (B oudtl) gy Allad (b A gudil) ) JLATLY) AU 403 | (2023), amipla c ) 6
Ol gl 5 Jlae DU ) daals Alae | Mol addaill g 4 5l 5 51 55 4 1oy 3okl

AN b daugiall 93 phall Cluwgal) Al A 4o, Ay gl cul ) JA1) MAS) B () gudl) Cigan 93, (2010), oadl il ¢ a7
- omell o gle 5 A el o glall 5 LB o glel) A0S | il agle yiinale | Ciibu

MJM\uJLAd\uAm@WM\M\JMMMM.:LAM\M%%&M(2017)‘3\)36Lw5‘u,.1_\s 8
L3 23 (9 alaa ¢ ALl g A oY) g dualai@) culud jall slai@y) 55 oY) 4K Alaa cpdl S Alillag B daldl)

Tl phiaa) dgallad) | ga A4Sy — Apilane A gld ¢ claaal) 3L (b (gudl) Eigay 93 ¢ (2017 ) ¢ 2ela Juzald dena ¢« lie 9
L Jle Y150 o slall itale ¢ 04102 — 4102 (0 5 b (i

Gl oS ply p3and) L (Giias (b g il el palic Adold | (2021 ), Glall e (=l dme dlea 5350 10
Sl aae 41 sl ¢ 30D Ay yall Alaall | A grd) A ad) ASlaally Adiiial) ciYLaTY)

Uae | oniil) el Grdlan | Guadall] il g aliall 8 Al pa ¢ Al ) ciliiCal) (B Aadial) clibal) oS (2021 ),elensd | 3058 11
10 22adl 3 alaa il slaall g OliiSall bl jal Ll sl

(oo i€l g calall anill ;g o) ) oall ) Jlac W) cladiial L) ol a8 G gl G gny i) ((2020)¢ plaac ¢ 2aid 12
Coe O ¢ La ol ¢3S g o glall Zamalad) A ¢ Jlae ) g e slaall L gl 9331 gall i 5al)

A gy, Aalay) cilosagall (& gul) o)) Cracat B f1 o Al oal) (g gudl) Cigan (2023 ), b | s see, lasll 13
c1 e, 9 alae a5 sLa®Y) dlae. ORSIM dseu'sa Al

u@hﬂ@bﬂ\ﬂﬂ\ﬂhm\ﬁ.wuﬁuéd\@MLAL,A.UJJ\(UJA\JJA (2020 ) , &8, , dn s Wiy | Huae 14
‘uLa.l;d.\}uu UMMJ\AJ‘(‘}M‘@ML‘““L‘)‘M

— Al slell 5 (3 sl Alae ¢ Alially ) sile (o) daala ¢ g N Laacti) i) ol B 5 gl Cugas Al (B 5isi ¢ ouse .15
. (02) 32 dpalai) il

diay) aladll; LG

16. AbdElaal, Abdallah abdelaal, Mazen J. alshobaki, samy s. abu-naser, suliman a, el talla, (2021), The
Promotional Mix in Ezz Steel Company for Iron and Steel Is Between Reality and Ambition,
International Journal of Academic Accounting, Finance & Management Research ISSN: Vol. 5 Issue 9.

17. Akhtar  Hussain, (2019), Data Mining in__ Library and Information _ Services,
https://www.researchgate.net/publication .

ISSN: 2960-1363 Vol. 02 No.01 63


https://www.researchgate.net/publication/332962066

I R H g I KHAZAYIN OF ECONOMIC

Academic Scientific Journals

AND ADMINISTRATIVE SCIENCES (2025) (02) (01): P(53-64)

18.
19.

20.

21.

22.

23.

24,
25.

5.

26.

27.

28.

29.

30.

31.

32.
33.

34.

35.

Archana, Shirke, (2019), Research on Web Data Mining, Article https://www.researchgate.net .
Arora, A. S., Bacouel-Jentjens, S., Sepehri, M. and Arora, A. (2020) Sustainable Innovation: Trends in

Marketing and Management, 9th Ed., Washington: Springer Nature Switzerland.
Barry J. Babin, Hume F. Winzar, Steven D Alessandro, Ben Lowe, (2020) __Market Research : p

Shttps://www.researchgate.net.

Betselot Yimer, (2021), the effect of promotion mixes on physician prescription behavior mediat
brand image in the case of private general hospitals, addis ababa, St marys university school of graduate
studies.

Chouyluam, Siriporn, Wannapiroon, Panita, and Nilsook, Prachyanun, (2021), Creative Design Thinking
Learning Model Integrated Immersive Experiential Marketing to Enhance Diaital Entrepreneurs,
International Journal of Trade, Economics and Finance, Vol. 12, No.1, pp:26-32.

Kaartinen,milla & pesonen,niina , (2023), marketing research in estonia , case gikker , degree programme
in intrnational business , thesis .

Kerin, R. A. and Hartley, S. W., (2020), Marketing: The Core, 8th Ed., New York: McGraw-Hill Education.
kotler p., Armstrong, Gary Lloyd C. Harrls and He. Hongwel (2020), Principles of Marketing,16'". Pearson
Education Limited.

Kotler, Philip, (2003), Marketing insights from A to Z: n vVery man

Printed in the United States of America.

Lin, Yu-Hsuan, Fu, Ming-Chuan, & Lin, Po-Hsien, (2020), Differences between Traditional and
Augmented-Reality Experiential Marketing Campaigns, International Journal of Humanities and Social
Science Vol. 10, No. 3, pp: 46-51. Available at: http://doi:10.30845/iihss.v10n3p6 .

Negash, Maiden Worku, (2020), T f promotion mixes elemen nsumer ision:
Wﬂ_@]ﬂmﬂm@m Marketlng management mary unlver3|ty, theses.
Ngo, Quang Van & other, (2023), Factors j

services enterprise in vietnam, Intern. Journal of Profess. Bus Review. Mlaml v.8n.7p.01-17.0861. 2023
Okoli, chibuzo Emmanuel, Aruwa, sas, Isaac, iren, (2022), E f promotion mix on bran

selected beverace firms in north central states of nlgeria international journal of busmess and
management research VVol.3 No.2.page No 60-86.

Roy, Abhijit & Chattopadhyay, Satya P, (2010), Stealth marketing as a strateay, Business Horizon, 53,
69-79.

Shanta R. Yapa, R. Senathirajal, Jurgen Poesche & Kauranen, (2020), Sequential Coherence as a Success
Factor in Personal Selling, Faculty of Management & Finance, University of Colombo, Colombo, Sri
Lanka, Department of Industrial Engineering & Management, Aalto University, Helsinki, Finland,
International Journal of Marketing Studies; Vol. 12, No. 2, ISSN 19 -7203.

Smith, Scott M. & Albaum, Gerald S.,(2010), An_Intr ion to Marketing R

Wei, L., Yang, G., Shoenberger, H., and Shen, F. (2021), Interacting with ial M

Carousel Advertising and Message Type on Health Outcomes. Journal of Interactive Advertising, Vol.
21, No. (3), P:269-282.

Widya, Paramita, Huynh Ba, Chan Nhu, Liem, Viet Ngo, Quan, Ha Minh Tran, and Gary, Gregory (2021),
Brand experience and consumers' social interactive engagement with brand page: An integrated-
marketing perspective, Journal of Retailing and Consumer Services, Vol. (62), No. (-), P:102-161.
Yazicioglu, Emre, (2020), A_Comparativ n mining and pr minin

supply chain management, Polytechnic University of Madrid faculty of Informatics Engineering Master in
Software and Systems.

ISSN: 2960-1363 Vol. 02 No.01 64


https://www.researchgate.net/

